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Figure 1. How adolescents obtained their primary vaping devices (n ¼ 1692).

frequency of using specific device types did not match the to me” or “It was given to me”), and other means (“I stole it” or
device type they reported using most frequently) were grouped “Some other way”). Those who bought their primary device
with respondents stating that they used “other” vaping devices were asked about purchase location: mall kiosk; vapor shop or
most frequently. We asked participants “How important is the vapor lounge; tobacco specialty store, smoke shop, cigar shop,
price when you are choosing your electronic vaping product or or discount cigarette store; convenience store, gas station, or
brand?” with response options “not at all important” or “a little liquor store; grocery store, drug store, dollar store, or mass
important” coded as 0 and “somewhat important,” “very merchandiser; Internet; or some other place. We asked particiimportant,” or “extremely important” coded as 1.
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responses into 4 categories: retail purchase (“I bought it myself frequently adolescents saw vaping-related advertisements in
parent (4.9%); bought from a flea market, swap meet, or on the nonrefillable devices compared with only 4.4% of those who
from a store, vape shop, or online”), purchase from another 4 locations: online; newspapers or magazines that are not online;
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street (4.5%); stole it (2.1%); or got it some other way (11.6%).

got their devices other ways.

